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China's foreign trade import and export value reached new highs, andprovides a 
goodobjective environmentforthedevelopmentoftrade financialbusiness. Compared 
totraditionaldeposit and loanbusiness, trade financialbusinesswith less risk and higher 
yields canbring a wealth ofmediate-operation income. Trade financial business of 
commercial banks gets rapid development, and becomes banks’ strategic 
business.However,behindthehigh-growth,if there is nogood planning,trade 
financialbusinesswill bringcommercial bankshidden dangers, and go against market 
competition.On one hand, in order to maintainsustained high growthinthetrade 
financialbusiness,commercial banks need effective and supportive marketing. On the 
other hand, marketing and risk control are inseparable, and the market marketing need 
risk control to ensure safety assets. 
With the trade financing of X bank as the subject, this paper used the practice 
analysisapproach to make a deep research on the marketing strategyand risk control. 
First, in the aspect of marketing, this paper analyzesthe present situation of X 
bank’strade financial business, to proposes the Characteristic Marketing concept, 
build market marketing strategy from customers, industry and market, special goods, 
products, overseas development aspects, and briefly design the security 
system.Then,inrisk control,thepaper analyzestherisk factors,describes theoverallrisk 
controlprinciples, detaileddescription ofrisk control strategies fromtheperspectiveof 
customersandproducts,refinethecustomeraccesssystem.Thevalueoftheproposedprogra
mby this paper isahigh degreeoffeasibility andoperability,tohelpcommercial 
bankstocomprehensively building amarketingandrisk control system,toimprovethe 
leveloftrade financebusiness. 
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第 1 章 导论 
1 
第 1 章 导论 
1.1 研究背景与意义 
据海关总署统计数据显示，2011 年，我国外贸进出口总值 36420.6 亿美元，
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表 2-1 贸易金融产品分类表[1] 




进口开证 为进口商开立不可撤销的进口信用证 是 是 
进口代收 代出口商向进口商提交单据，并代收货款 否 是 
汇出汇款 代进口商向出口商汇出货款 否 是 
进口押汇 进口信用证/进口代收项下的一种融资手段 是 否 




银行承兑汇票 一种以银行资信作为保证的票据业务 是 是 
出口交单 作为交单行，为出口商代寄单据 否 是 
福费廷 无追索的出口单据项下应收账款的买入 否 否 
出口托收 作为托收行，代出口商寄送单据 否 是 
汇入汇款 代出口商接受款项 否 是 
出口议付 为出口商在单据项下的融资 可能 否 
卖方保理  作为卖方保理商，为卖方提供应收账款融资 可能 否 
银票贴现 以银行承兑汇票为质押的融资 否 否 
商票贴现 以商业承兑汇票为质押的融资 是 否 
保函业务 以银行为担保的一种金融服务 是 是 
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